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Pestome: Hacmoawusm numepamypeH npezned cucmemamu3upa HayyHume npoyysaHua & obracmma Ha
uzMepeaHemo Ha eNUAHUEMO Ha NexkapcmaeHama NPOMOoUUA 8bpxy 30pasyume cieyuanucmuy. AHanu3upanu ca
SMUAHUEMO Ha PazmuyHU MPOMOUUOHATHU MEDKU 8BDXY Mexapume, xamo Mocmpu, paboma Ha Meduyurckume
npedcmasumenu, eNUAHUE Ha HAYYHUMe crucadua u dp. B sakmoverue ce Hamaza useoda, ye moea e npobnem,
KOLUMO & Om U3KMYUMenHa gaxHOCT, KaKmo 3a 3dpagHume creyuanucmy, maka u 3a obpaszosamenHume uH-
UMy, Mbl Kamao NPoMoLyURMa Yecmo & KoMepCcUanHo opueHmupana, He obexmuaHa U e HeoBxodumo yene-
HacoueHo obyueHue Ha 3dpasHume cneyuanucmu, 3a da Moxe da ce peazupa adexsamAo Ha NPOMOYUOHATHUME
Mepku u da ce 3anasu oDermuUeHOCTIMA U KDUMUYHOGTIME Ha L3NpUEMaHemo UM.

Knrwovoeu dymu: fekapcmesHa NPOMOULUA, papMayesmuyeH Mapremuxez, Meduyurcky npedcmasumenu, ne-
kapcmeera UHhopMayLs

Summary: The current literature review systematized the scientific studies that aftempts measuning the influence of
the medicinal promotion on healthcare professionals. There are analyzed promotional measures as samples, medical
representatives, scientific journals, articles etc. In conclusion is evident that this is very important problem for the
healthcare professionals, as well as for the educational institutions, because of the commercial orientation of the
promation. The lack of objectiveness in some cases requires educating health professionals for critical thinking towards
the promational measures.
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